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Table 3: Type: of Permanent and Periodic Markets in Kashgar

TYPE B: TYPE A:

PERMANENT MARKETS PERIODIC MARKETS
T -1; 2
Grocery and fast fiod market Grocery and household article
within the old city bazaar markets on Sundays
Vegetable and fruit market at Animal market on Sundays

the Sunday marke: place

Kashgars {junday market is devided into two different parts (map 1):
One is a rather big market for grocery, household articles, garnments and
tools (type B-1); the other one being an animal market (type B-2) with
sheep and goats as well as cattle and horses on offer. Both markets are held
on seperated but neighbouring market places; they are interdependent. The
type B-1 market is situated within a fenced area with strictly seperated
section for certzin categories of goods and a quite impressive infrastructure
of more than 20 fast food restaurants, shaddow roofings and fixed
pavements for trading stalls. Both types of Sunday markets are controlled
by an official market organisation taking from the traders and dealers small
fees ranging from 10 fen to 1,50 yuan according to size of stalls and value
of goods on oifer. During week there is an other permanet market of
itinerant small dealers trading fruits and vegetables within the fenced area
of the Sunday market near to the northeastern gate but covering only
approx. 5 % of the market place (type A-2).

4. Conclusions

The analysis of permanent and periodic markets in Kashgar and
Faiyum shows ‘he great economic as well as social importance of market
mechanisms which are - at the same time - rather formalized and informal.
The survey rev:als that especially the periodic markets serve a threefold
function as:

- suppliers of a large variety of goods (and services) for the rural
population;

- outlet of rural sroducts for intermediaries and middlemen;

- communicatio centre for the rural population.

Important for the relationship between urban retailing and whole-
saling, on the one hand, and rural marketing systems, on the other, are role
and function o periodic markets within the overall network of central
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places in the Faiyum and Kashgar oasis areas: The investigations gained so
far show up the important economic role of periodic markets not only in
rural arecas with no or quite young and undeveloped bazaars (Faiyum), but
also in regions with enlarged bazaars and differentiated bazaar sections
(Kashgar). The existence of well organised sugs or bazaars does not
necessarily exclude the co-existéfice of tragiiional periodic markew. Doth
types of marketing systems fullfill special economic functions, which are
not interchangeable. This holds true especially true for periodic animal and
grocery markels, as it docs for pcrmancnt markets of itinerant small
dealers. Although some of the markets of itinerant small traders might have
been periodic markets in former times, there is no general prove for the
view that these types of markets are a necessary intermediate step of
development from periodic markets to stationary shops of suqs and bazaars.
Thus the existence of periodic markets or permanent mobile markets seems
to be neither a matter of the age nor of the developmental stage of a
traditional marketing system. The fact that periodic markets very often
represent the major economic activities of rural areas does not mean that
periodic markets are typical for rural areas only. They are as well a
traditional part of urban economies within the Islamic Middle East.
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