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Purpose of the Study

The purpose of this study is to analyze socio-cultural aspects

of tourism services in Kazbeqi
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Study Objectives

= |nformal and formal tourism services in the hotel and hotel-

type establishments

= Tourists’ attitudes towards local agricultural products:

availability of organic food
= Agricultural products offered in cafe and restaurants

= Uniqueness of tourism resources of Kazbegi
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Methodology (Target group and Respondents)

= Target group of the study: tourists who stayed least

two days in a hotel and/or guesthouse in Kazbeqgi
= The selection of respondents: purposive sampling

= Characteristic of the respondents

L Gender
L Citizenship (Georgian, Asian, European, post-Soviet countries)

U Type of accommodation (hotels and guesthouses)
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Methodology (Characteristics presented in MAXQDA)
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Methodology (In-depth interview and observation)

8 In-depth interviews were conducted
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Methodology (In depth interview and observation)

Participant observation was useful to collect information

about the existing stores, kiosks, food joints, farms, etc.
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Methodology (In depth interview and observation)
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Methodology (Analysis of collected information)

Qualitative content analysis was applied with using of Computer Assisted
Qualitative Data Analysis (CAQDA) - software MAXQDA
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Study Findings (Informal Tourism Services)

The guesthouses are characterized by informal services, which are not officially
published. In particular, when being at a guesthouse, a host willingly offers
clients his/her help in solving problems like guide hiring, tour planning, horse

rental, information about sightseeing, taxi services, excursions, etc.

This kind of informal help is classified as a socio-cultural phenomenon, which is
due to the Georgian hospitality. It is distinguished by its unique value and is

reflected in such tourism services.




Study Findings (Wild nature and Local culture)

Visitors come to Kazbegi for having rest in wild nature, unusual for resorts in

Europe.

They expected that the mountainous region of Caucasus will be the place with

different type of climate and nature with local cultural elements and values.




Study Findings (Organic and Local Agricultural Products)

Visitors suppose that agricultural products in Kazbegi are more organic and
close to nature as farmers do not practice use of chemical fertilizers and

pesticides in agriculture

Tourists’ attitude about Kazbegi local agricultural products are determined by
mainstream social practices and culture, the way local dwellers cultivate land

and farming.




Study Findings (Georgian Traditional Dishes)

The most of respondents express their dissatisfaction for unavailability of local
traditional dishes (characteristics only for mountainous Georgia) in many places
in Kazbegi.

Tourists also complain about the same menus in all cafes and restaurants.

There is lack of representation of local culture and traditions through national

dishes in food servicing areas.




The mentioned findings during the research process, highlights the
importance of socio-cultural aspects, in order to develop unique tourism

services in the globalised world.




Thank you for your attention!




